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I;}:tthe edition of this newspaper, porridges for children of the company
“Nestle” were advertised.

In the newspapers published in Turkestan, the advertising of alcoholic
beverages and tobacco products was poorly developed. Advertising of such products
caused a great deal of dissatisfaction with the local population. These advertisements
were originally published in this newspaper. The beer plant called “Otto Vagau”,in
Samarkand offered beer under the name “Linde v 'Vis baden” on the basis of Holland
technology.

The society “Andijan Zayom” offered credits for citizens in the newspaper
“Typkecranckuii rosoch (Turkestan Voice)” in the number of July 23, 1916. In the
1908 edition of “Typkectanckas XKuzns (Life in Turkestan)”, V. Visosadsky offered
quality tea products.

The first quarter of the 20" century made a great contribution to the
development of advertising and announcing. During this period, not only in
Tashkent, but also in the regions, the number of newspapers increased and
advertisements in them were published being based on various illusions and different

designs:
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them. As a result, the number of advertisements in the newspaper headlines
increased more and more. The daily newspaper “Tamkentckuii kypbepb (The
Tashkent courier)”, which began to be published in 1906, offered advertising
services at cheaper prices than other newspapers. The prices were marked as 20 coins
for front page and 10 coins for back page advertisement. In the number of October
6, 1906 of this issue, we can see that more than 30 announcements and
advertisements were published and it became a special advertisement newspaper. In
this number, there was offered fish caviar brought from Moscow, as well as E.Y.
Melnailisa’s music courses.

In the number of the newspaper on October 31, 1906, sewing machines of the
company “Zinger” were advertised. The bikes produced by the “Deyton” plant were
advertised either. We can see that for the first time, advertisements began to be given
on the basis of illustrations and photos. In the number of the newspaper on December
16, 1906, the number of advertisements was more than 40. M.V. Kosnelson offered
typography services and holiday cards.

It will not be overstated if we say that establishment of “CpenneasiaTckas
xu3Hb (Central Asian Life)” in 1907 was a big turn in advertising. This newspaper
became a special advertising newspaper like “Tamkentckuit kypbeps (The Tashkent
courier)”. The newspaper, Ne®8, in 1907 provided information on typewriters
produced under the brand name “Lux”. In the number 114 on May 24, N.N. Mirnova
offered gramophones, which was developed under the brand name “Amur” at
affordable prices.

In the newspaper “Turkestan” in the number on September 1, 1906,
“Salamandra” insurance company, founded in 1848, offered insurance services in
Tashkent city, including services of insuring real property and goods. Also in this
issue V.M. Zelmanovich, I. Lyashevskaya and doctors who had come from Fridman
stomatological associations in the city of Kharkov in the Ukraine, offered their

services.
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